Build relationships with your audience by using active
listening, educating your audience about your products
and services, and casually collecting information
that helps grow your business with helpful
and human conversations.

STEPS TO DEVELOPING A
CONVERSATIONAL GROWTH STRATEGY
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Think: Brainstorm ideas. Plan: Determine how to put the

best of those ideds into action.
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Make It Happen: Work your Keep Experimenting: Revise
plan and track the results. and tweak as necessary to
get the desired results.

TIPS FOR SELECTING THE BEST CHANNEL
FOR CONVERSATIONS BASED ON
GENERATIONAL PREFERENCES:

Baby Boomers (those born 1946-1964) communicate
more through email and 65% use Facebook.

Gen X (those born 1965-1980) uses a mix of emaiil,
text message, and social media.

Millennials (those born 1981-1996) prefer to communicate
via text and social media.

Gen Z (those born 1997-2012) prioritizes social media
that engages them in relevant conversations.
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